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Macclesfield has a rich heritage,

from the medieval period through

the Industrial Revolution to the more
contemporary. Its more obvious
cultural assets include a rich collection
of historic buildings and it has a
strong history of tolerance, innovation,
industry and artistic endeavor.
Macclesfield is a gateway to the

Peak District and its proximity to the
conurbations of Greater Manchester
and the Potteries are also important

in terms of its social and economic
development. In recent times the town
has undergone many changes and it
continues to evolve.

The Heritage & Culture Strategy for
Macclesfield Town Centre seeks to
identify key cultural and heritage
strands, including arts, music, creative
industries and past history that will
help take the Macclesfield story
forward. The ‘story’ of Macclesfield
highlights both the heritage and
contemporary strands that make the
town what it is today and that have
become important to both its fabric
and its future: Philanthropy, Industry
and Technology, Art and Design, Built
Heritage, Social History, Creativity,
and of course, Silk.

This strategy recognises the historic
role of Macclesfield as the centre

of the British silk industry. This is

a unique strand to the story of the
town that should to be told in a
coherent and engaging way, ensuring
Macclesfield is recognised as key
destination on Western end of the
globe spanning Silk Road.

There are other key strands to the
story of Macclesfield, which will raise
the profile of the town as a visitor
destination, such as the history of
creativity through its music with

the legacy of Joy Division and the
legendary lan Curtis, and the current
vibrant cultural programme of festivals
and events throughout the year, with
ever increasing ambitions to raise the
creative bar.

This strategy understands how
Heritage and Culture can enrich our
lives and can impact on achieving
wider objectives such as economic
wellbeing, health and education. This
includes the influence of the arts or
events in animating a place and of
heritage in providing a narrative root
for individuals and places. There is
also an economic impact of heritage
and culture in areas such as skills,
employment, brand image and the
direct value of the visitor economy.
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The heritage and culture of a place
help it to stand out from the crowd.
They become reasons why people
choose to live in or associate with

a place. They provide a measure

of difference that mark a place out

as vibrant, interesting and creative.
They inform investment and location
decisions or reasons to stay,
developing a sense of belonging and
pride. Heritage and culture are also
important to visitors, giving reasons
to come, reasons to stay and reasons
to spend money. In that context the
strategy aims to support regeneration
and investment, helping to retain
local talent, providing economic and
cultural prosperity and promoting
Macclesfield as a great place to live,
visit, and work.

The strategy expresses the vision

for Macclesfield’s cultural landscape
to 2024, providing an outline plan

to achieve the vision, with resource
estimates and timescales identified
where possible. It was developed by
consulting with the key organisations
and people needed to realise the
cultural vision for Macclesfield and
assist in its delivery.



Context:

Increase the appeal for retail,
leisure and independent business
to come to Macclesfield by
providing a culturally vibrant town,
creating a vitality at its centre.

Improving the urban fabric

around the town centre, through
visible and prominent heritage
and cultural assets and activities
building on the town’s positive
image and providing a quality
public realm scheme reflecting the
‘story’ of Macclesfield.

Heritage buildings are well used,
housing activities that support
the sustainability of the building
and promote the vision for
Macclesfield.




Our aim is to enable the coordination
and support of the heritage and
cultural activities of Macclesfield so
that they contribute to the economic
and social wellbeing of residents
and visitors, based on its built
environment, historical social legacy
and current cultural vibrancy.

The strategy will achieve this aim
by leading, supporting or delivering
the following:




It has been identified during the
consultation process that the
strategy should identify the ‘story’
of Macclesfield in terms of Heritage
and Culture and how we want to
tell that ‘story’ in the words of the
Heritage and Culture community of
Macclesfield. The purpose of the
‘story’ is to provide clear direction and
to engage people in the culture and
heritage of Macclesfield.

The ‘story’ is a unique tale - highlighting
what is interesting to attract an
audience and to help with identifying
funding opportunities and alignment
with local and national events and
their heritage/cultural significance.

The ‘story’ has three themes and
each of those themes connects and
interlinks with one another. Here is
a summary of each element of

the ‘story’;

Perhaps the most obvious and
important part of the ‘story’ in
terms of heritage, but with some
contemporary strands:

- interpreting
and celebrating the heritage
(Brocklehursts, West Park, Charles
Roe etc.) and exploring the future
potential for sponsorship/philanthropy
to sustain and grow culture and
heritage in Macclesfield.

- interpreting
the heritage and developing the use
of current digital technologies for
interpretation, education and access

to culture and heritage in Macclesfield.

- interpreting the
heritage (Arts and Design School,
patterns etc.) and plans to support/
link with new designers/artists.

- interpreting
and conserving the heritage of the
buildings and their uses, with a plans
to develop new uses.

interpreting and celebrating the
strong heritage of education (Useful
Knowledge Society, Art and Design
etc.) and identifying links into
contemporary eduction.

- interpreting
the heritage through the museum sites
and their development of programmes
supporting contemporary design/
technology/incubation.

- Telling the story
of silk through this development and
providing links into retail and fashion.
Exploring the potential of the Silk
Road and international links.




Creativity

Macclesfield Museums

Arts

Music

Creative/digital industries




Entrepreneurship/
Industry

Charles Roe

Synthesis with Business

Public Buildings

Independent Business/Markets

Creative/Digital Industries
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Leadership and Delivery:

Research and Consultation:




The Action Plan outlines short term
(1-3 years) and longer term actions
up to 2024.

The key actions are:

Development of projects and delivery
of the action plan will be assessed
against how they support delivery

of the strategy and its aims and
objectives.
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